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Four contest winners provide consumer view of trade show
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'WHAT DOES this giant candy store we call Outdoor  Winter Market. Floor-to-ceiling displays rose oot its comfy socks, and Zipfizz with its energy mix.
Retailer look like to a regular outdoor enthusiast?  of large wooden shipping crates, bringing to life the OF course there were alio booths filled with skis,
We're about to find out. Four BACKPACKER readers  recurring dreams of gear heads the world over, snowhoards, goggles and poles, but what impressed
will be filling this space daily with man-on-the-street Though gear aficionados abound, it seems the my 3 ) 3
observations — from the perspective of most ght-after skill Wednesday evening was In/

who pay retail for their gear. The team will also post  “handy man" Every booth was racing to set up an  of | | : *
gear highlights to BACKPACKER's special edition  eye-catching, pulse stopping display while navigating  ‘Th WHAT DOES thls glant Cand)r Store we Ca-]-l OUtdoor
show newsletter (daily) and to its Facebook and  the fork-lift highway that commandeered the cement  es

Twitter accounts (hourly), sharing the show’s top  floor of the Palace. fal | Retaﬂer Iook ]_ike to a regular Outdoor ent}lusiast?

innovations with an audience made up of the most Already lights and inflatables hung from the co | A
avid gear junkies on the planet. ceiling, man-made rock outcroppings protruded W) ‘A,

The four readers — Nicholas Sutton, Donovan  from the floor and ten lifetimes’ worth of gear found  su €re abOUt to ﬁnd OUt‘ Four BACKPACKBR readers
Brooks, Sami Bruce and Stephanie Buelow — earned  its way to the shelves and mannequins, waiting fora  na

spots on the team after competing in a contest that  chance 1o shine. ca wi]_l be ﬁ_]_]_ing thi_s Space da_i_ly wit}] man‘on-t}le'street

tested their gear savvy and writing ability. ~-DONOVAN BROOKS ba

i Mo -+ observations — from the perspective of consumers
pencated by he Fequen comae of s nd e s cxperience T otdont oot aiode. 9 Who pay retail for their gear. The team will also post
e v s are of the 21t ot R :::::::l.ﬁtﬁ:::l:ivf;:ﬁrk::.:.’:::;a::lf | gear hlghllghts to BACKPACKER’s Spe(:la] edition
show newsletter (daily) and to its Facebook and
Twitter accounts (hourly), sharing the show’s top
innovations with an audience made up of the most

avid gear junkies on the planet.
The four readers — Nicholas Sutton, Donovan
Brooks, Sami Bruce and Stephanie Buelow — earned
spots on the team after competing in a contest that

tested their gear savvy and writing ability.

Fired up!

Showing up at the All Mountain Demo proved to be
quite the experience! The outdoor booths at Solitude
Mountain Resort filled the demo area, showcasing
great products such as Osprey packs, PrimaLoft with
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